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~ 4. LOCAL
PROGRAMMING

------------------------~~".-_._-----------

In addition to sateilite services.
distant felevision signalS and pay­
TV options. Womer Amex is com­
miffed10 providing a rich diversHy

~ of local programming to seNe the
varied interests of Milwaukee$
citizens.
Womer Amex is on acknow­
ledged industry leoder in the field
of proQram development and is

~ cornmHted to hiQh QUalify local
originotion programming in the
Milwaukee system ihct reflects 1he
interests and concerns of the
community and the historic. cui­
1urel and ethnic trcditions of the

'-" City. Womer Amex believes 'that
toeol proorarTVTling ShOUld
emphasize viewer porticipotlcn.
taking advantage of tne
odvanced technoloOv that has
monied the comcuter to the
coble to produce interactive ..talk
boCk" television.
Worner Amex~prfncipallocal
origination channel will be
-Discover Mllwoukee" and lis
programming will make full
use Ofthe intercctive QUBE system.
Programming will include opinion
polling. locollssue discussions.
game shows. chori1y auc1lons.
local news. sports. public meet­
ings. sPecial events. educotional.
health end o1her intormctlonol
SeMces.The Iocol programming
will cater to the diverse ethnic
communities in Milwaukee and
will Include foreign language pro­
grams os wen.
The toeol programming will Origi­
nate trom 0 Worner Amex Produc­
tion Center in Milwaukee that will
include a QUBE studio and elec­
tronic field production units.
Womer A./Tl8X expects that access

progrommlng will bea major
Inclfedlent of the Milwaukee
cOble svstem. and we arecom­
mi·ted to encourage fuff use of
thE, coble sYstem by iocollndMd­
ua:s and instfMlons.
Ei(;!hteen channels on 1Msub­
scriber ne1wortc end1hirty-nine
ch:Jnnels on 1he instttultonal net­
werle are dediectedto ocoess.
Thf~ ocoess facilities cnj equi~
mE!nt proposed by 'NamerAmex
for Milwaukee includesix fuIIy­
eQuipped access centers. and
FrY audio access studo.1hree
remote origination unfts. six porta­
poks. two elec1roniC field croduc­
tio" units ond 600 QU8E consoles.
To .:inSUre the success of ccmmu­
nitv con1roUed accessprogrcm­
mingo Womer Amex will previde
initial grants and annual funding
su~'POrt to1heMllwaJcee Access
Tele~LI1ieations AuIhoritv. the
Primary end Sec::ondcJyEduco­
t1or101 Consotflum, '!he HigherEdu­
cononol Consortfl.m. a1d the Ci1y
of Milwaukee. In all. womerAmex
ho, committed $2.547.tXXlln
capitol tor access eqlipmerri
01':1 facilities. Our ornJOf funding
support throughout1he lJfe of the
fro "Chise Is opproximatety 2per
ce"\t of gross sub8ctiberrevenues.
WCJmer AmexSshcng commit­
mmt to cccess in MlIwaJkee is
reflected bv1heossfgnment of
f1vn speciaJlsls to WOtk dIMctIy
with comrTU'lity progn:rnminQ
to develoP inten:Jdfve program
USEJ! end to provide addtionol
technicol help in production
and operations.



~Hv Hall. circo 185:.1. represenrs Miiwau­
..i rong·stono1no trooitlon or cirizer,s
:nd eitV officiols workinQ tOQetnet

....;Jomer Amex erOCOS8S 0 COble Mfem
1at will build I,lJXln 1t"tat trcdition­
~rinoinO1he City end its citizens closer
~1htouQh Q comprehensive
~ceess end COlTlrT'lU"liiv communiCQtlQnS
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".WARNER AMI)(
CAlLE COMMUNICATIONS __

/
Governmont Relations OWe,
N~I el'lQj~nd Rtgiar.
195 State Street
Boston, Mu:actlus&tU 02109
617 720-0343

April 24, 1981

~April 23, 1981, Werner ':,ex scbllllet.d an appl:lc.tic,
co tht City of Boston to construct and'o?e.rat~ a ;nbl~ ~el.vision

system. Quitt c~nd1dly, ~~ are v~ry ~roud of Cnt tr!or:. !~ re­
presant$ the best effort 0: the cost ~i~a~ciallj secure and tech­
nologically superior cable company in Am4ric~.

Warner Amex is committed to serving che nat~on's major ::lark~ta;

we are already cansc"ruc!: 1ng cable syscems in Hous;on, Pic tsburgh,
D311~5, Cincir.naci -- ~e also :trv. several .mAll~r communitles
10 29 stace~. ~i believe eha urban ~nvlron~.nc prc~uc.~ the ~in~

c: program d~velor~ent, l:l?:chr.ologic::il1 innovacions and aci..,anc..:d
services that :lr~ the futuro. ot cable COII'..'ilun:ic~tions.

Clearly, Boston -- ~ith it:: renot.-ntcl .duc~tion:a.l, ::~lturl1l. l:I~di­

ca.l and business -:tsoU'rce! -- N'uuld bll a r..ajor uset eo our cable
un1v~rse, prcvi~ini for us ~ national ~enter for" new ideas snd new
programming chat ~ill allow us to ~erve the nation.

!h~ oext stc, in this proccsI, 1$ a puelic ht:4ring :ha~ will be •
sC:'leduled by eha City of Boston ,,,met ice 1n June. Bet·...~c!n now an':
Chen, ~c will continue ~ut ~ffore~ to so11ci~ infor~ation, in th~

City of Boston, !tom peoplt who unda~$tand the City end ~o~ld liki
to ste £ stat~-of-th6-a:t $ystc~ eonttruettd. We have eoclos~d a
copy of :h~ executive su=:ary, as well as, a pamphlet of questions
and Answers on cabl. tlleY1~ion.

If you have any questions or ~Ol:'J:1.nc. plea.e c.ll1 or \,lor:!.:;e, lo7C

would like ~o hear f~om you.



Community Communications:
Bostonls OLvn Programmlng

_---_•._ ••• .__n. ----;._ ; i j F , ~5 i --.

5
ine Warner Amex cable comrnunications system for
ttl! .City IOf Boston will be the conduit for program
servIces ,rom numerous sources, including locany orig­
in,Hed programming prOduced oy Warner Ame;.:: ane
community access progran1ming produced by tne 80s­
ton Access and Informarion Corporation {SAIC).

Local OriginatIon-_._---------
Warner Amex is an acknowleoged industry I~ader in
the field of program development and is committed to
hign quality local originatio:l programming in the 80S­
tcn system that reflects 1t1e in'tetes,s ana concerns of
the community and that provides alternative- Icc~!.I

programming [0 what is otfered by broaoc;.:st tele·
vision. We oelieve that local programming srlouid
el1lpr,asize view~( participation. ~3klng advant:.tge 01 the
acvanced technology thai 11as mauied ~he computer to
the cable to prOduce ir1teractive "talk back" t-ele'lision.
In pursuit of this philosOprty. Warner Amex has es.med
~ n~tio(lal r~putalion lor program development. Nickel­
odeon. Tne V',Jarner Amex awarc,winnino children's
nerwor'k at nor1commercial. non·"to~e:1t programming.
began a~ loc:al programming In Columbus, OhIo. Fer
ottler local prograri1~. Warner Arnex ~as won numerous
ewares. Warrle~ Arnex programs ~"Iave ~eer. nomInated
fcr 13 ACE Awards, the indwstry's highest awards for
programming excellence. in 198'.
"80ston Alive" will be the principal local origination
channel in the Soston sysism. reflecting the City's
varied tifestyle and interests and making full use ot
W<J.rner J~mex's widely-acclaimed interactIve OUSE
system whlcf1 permits viewe:-s to "talk back" and
participate il1 Iris 1(;C:l1 programming. Programming WIll
include opinion poihnQ. local issue discussions, game
shows. chariiy auctions. local sporrs, news and special
events. Other !ccal programming will cater to tl"le
diverse ethnic and racial cornmunities in Sosron.
The local programming wiil originate Ir<."Im me wa~nQr

Arne;.c Production C(:nter lor Intersc!iva Programming.
wnlch will include Ouf toc411 origination QUBE sludio
and the ~!(~c:ronic field production units.
We propose mit the Wemer Amex ProdLlc~j()n Cemer
bec~rne the nucleu~ 01 a national video production
center involving other communications ente:-prises, as
envisioned t>y the CJty and tne 8o~ton Reoevelopment
Authority.



Access Programming

, ..

Warner Arnex is commitled to erlcouraglng full
the c~ble system by local individuais and instilul
'Narn~r A,mex p:opes~d the creation of an ind~pe
organIzation for comml;nity progamming in irs t
submission to the City of Boston. We are ~;e3sed t.
the City has proposed the establishment oi a non, pI
corporalion to administer access programming••t
80Sicn Access and Information CorpOration (SAIG}. i

•
ine access facilities and eqLlipment proposed .
WartIer Amelit for Bosten include seven fully·equiJ'$
Community Studios dedic~ted to ~ccess, convenie
located· throughout the Ci~y; mobile production
hicles and seven portapacl<s, To ensure the success
this community·controlled access corporation, Wat
Arnex 'Niil provide 5500,000 II) funding support in '1
one. another $500,000 in ye!f [VIO and is prepareet '
apply 5% uf gross reve,)ues to SAIC. assuming!
change in current SI&te and local franc~ise fees. Inl .
event of a chance in lranchise fees, Warner Arnett:
committed to provide an aggregate ot 6% for acoesl'
support and franchise f~es.

MunicIpal Access' ..

----------------v-rv-C\-rn-e-r-A-m-,·e--x.-r~-c.-·c-a-(l,';2Sttl€, IIiiOOrt~ rOle 1~.:lOle mu~l:. ~
play in prO....iding citizens with a better ul)der~i~nd:ng 1':
ho"" their city government operates and hO'.\1 mun1ci" !
agencies can serve their needs. i .

For this reason 'Narner Amex wiil conStruct a munic~:"8t.
s1udio fer !he Cily of 8osion. This stutjio. will t
managed by the City and will allow City organizati. ~

access to the cillz.ns they ~erve. ~'

Two ch3.nnels have been allceated ror City use. T ~
assist the City in developing .!lfectlve programming fbr l
these ct1anne!s. Warner Amex propos~s to provide tlte I
City with the lol/owing stalt-up f!Joding: 5100.000 \n\I\1
year one: $200.000 in year two; and $200.000 in year
three.

InstltutJon~J Uses

The City has indicated its strong interest in an in··
stitutional service pacx61ge that will allow Bostonians to
re~li4e the nutnerous benefits of a broodband com~
nicaticns system. 80ston enjoys an international repu~
ration bClsed in part on the strength of its cultura~.
educational medical, research and dev~lopment in­
stitutions a~d businesses. ':"s an acknowledged in·
dustry leader in technologi,:=l ar,d programm~ng ~n.
novation. 'vVarner Amex looks to 80ston's VItal In"
S1itutions as partners in n,e d!velOpment 01 new cable
servicc~ and uses.
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Ho"W Claire Moore gother
point a~crossin Mll-waukee.

Th(' ,1ns\\'~r is PlIhlk Access TV: [>eiivering local prll~mmming,
(\ )l1'llnUnll"Y neW:-i and views1 to miHions ofcitizens all over rhe country, ~ lilt"

nct~!ihtlrhooJ ;it a riri1e.
Ir'~ Am~ri'i1ls hirrhrighr of free speech brought to life in juSt the \\"(l'y' ulIr

h"llll1din~ Fathers wOllld approve-an elecrrnnic soapbox.
Specini inrcrest pr(,)~:ranlming is a creation ofcahle TV Just on~

~xi1nipie nr· cahl~~s innovarion and inlagination thar includes such div~rse

\"jlkn revOlllrillJis as CNl'\ and A&E.
Equally ilnrr~ssive Clre the technical ad\'anct:ln~ncs that have ~xpC1nd('d

(h~' hrt"adth anl,.! qlmliry of television beyond anyrhin~ the world has ~\'er

knll\\TI, (")nc d~tllil: a clear signal for hundreds llf loci.ll hroadcast stariuns,
~"111d'\ lIt" this has heen paiJ for by cnhle openltors pillwing hack prufits inn)
tiL'\\' progrcl1lls ,1nJ gr~ar~r channl!l capacity.

'Y~r. (;,Hl: TV r~ll'\ainsa "'feat hargclin. Alnn:ingly. cahlt: mr~s h,\\'e..'
rJ~l'n iL':-i:-; rh~n, II1tlnnol'l since 19i2.

Sin<.:~ (:tH1.!.!res..". in i~s wisdoln. rnss~(l rhe..' 19H4 C:ahle Act. tilL' ~;lhk'
Il1l.ill~trY h:1S rc.,'spnndeJ hy de~ltin~ rh~ ilrr of
rl.'i,,:\·i:,i'1I1 rl' n,,:\\' h~ighrs. The 4uesri( H1 is. @)
\\'he'I) '" Imc:rh i11!! works so \V~Il. wl1l' .:han!!,· i ( 1 '="""

TfMEWARNER
'r,,(, /I'o"ltI i... n",. (/IId;,',,('('
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Community
Programming Survey

8t. Louis, MO
January, 1886

-

Vfetor11 M. RuschlU
Cons~=ar ~'i•• rt" Miniver
ATC Consu.tr Res •• rch Ind Pllnning Depart••nt
(303) 799.1200. extension 323.



ITIA"rEGIC OYDVIEW
.

sinee cQmmQntty proirlmmlnr II btcomlnr a vital canmunlty
relations and m&rketinr tool In our ~Jor marketl. ATe has
made a considerable commitment to it. ~ currently hive more
than 250 fUll-time field .tlff Ind Ilveral million dolla~s or
hardware in more than 60 of our markets.

Not only 1s community programming a k~y to the success of
publIc service projects. such as the national Child Find
c amp a i gn , but i tis a 1sobecom i nI an ..Imp 0 r tan t " lee ret
weapon" in meeting our subscriber acquisition and retention
loals, broadening cable's identity in the public mind, and
even easing re!ranchisint and other business decisions that
impact our business. It is a key element to ATC's goal of
developing a strong customer anc community orientation.

Therefore, ATe's Corporate Public .Aftalrs Department
commissioned this survey to learn more about our community
programming audience. Specifically. the study was conducted
to learn who this audience is and how we can create programs
to meet their needs. thus makinr community prolfammini more
effective.

Specific ObjectIves were to det.rmlne:

• AW6ren~S$ ot community proifammini

• Viewe r shlp 0 t corrmunity pro i r amn Inr

• Demographies of Viewers

• Comnuility activity of vi.wlr.

it Viewer's lmaie or the 10cil cable company

This lurvey was conduQted to speelflcally llarn Ibout the
community proifamminl audience In St. Louis. Whenever
possible, comparisons with preVious community programminK
.urveys Ire noted.

Ttlephon. intervi.wl were oonducted with 304 viewer. or
community prolrlmminr in St. Loul., II well I. with 300
nonviewerl of communIty prorrammfnr. All r ••pondents were
lublcrib.rl of ~erlc.n Clbl.vl.lon of St. Louis. Interviews
wtr. conducted In ~c.mber, 11.5 by the It. Loul. Survey
center, an Independent relearch C~lfty In St. Loui ••
a.lUltl werl tabulated and analyzed, u.lnr .tandlrd
.tltllticll crlterl"

.EllA.CJI.

ATE



• WIth Itl hirh viewerlhlp l.vel in St. Louis, eorrmunit~.·

programn1nr could provide In additional s.lllng pOfnt
when promotfnr cable t~IR.ctIY••Ub.criber.. Thil
rna y bee sp,c Ia11y h, 1P u y tl orno tInI • ome 0 I the 10 cal
sports coverage, locil ent.rt.nment, educltional ShOWI,
etc., that are exclusive to this channel. In .aaltIon,
.ince the vast ma$orlty or c~unlty proir~lni viewers
are lonr-term subscribers, It Is possible that the newer
subscribers are not as aware of the programming on this
channel.

."

Jmai!

• Communjt~ prorramminj can be used to increase the cable
c om~)8 ny' sima (e a5 be i nrc 0 nc • r ned wit h the I 0 cal
community. Significantly more community programming
viewers In St. Louis rated the cable co~any positively
on various aspects ot the company's image regardin.
community issues than did nonviewers. Thus, this
underscores the value ot community proirammini as a
pu61ic relations tool. PflOre publIcity about this
progr~ini could increase this value by atCecting
nonviewers' attitudes IS well.
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LONG-RANGE ECC*CJ1JC IMrACT.
VIEVERSHIP RESEARCH AND NATIONAL DATA lASE PROJECT

IN SUPPORT OF COMMUNITY CABLE TELEVISION

BACKGRCIIND

In fall of 1984 Western Michigan University's Media 5e"ices Departllent.

in a cooperltive relltionship with the Mlshington. D.C•• based National

Federation of Local table progr...rs (IFtCP). established itself as the

national clearinghouse for audience research related to the various forms

of cOtlllllnity cable television progr_ing. These include public. educa­

tional. gover.-ntal. Ind leased ICcesS IS .11 IS local origination

channels. Prof. Frank R• .)latison. II1U ....d of Media Se"ices. sits on

both the national Ind Michigan state chapter boards of directors of the

NFLCP. and coordinates the clearinghouse.

fOJEL IICSTUENT

In early 1985. "'1Ion. in association with .edia research experts It.
Massachusetts Institute of Technology. ABC Television. Michigan State

University and WMU, developed a _el research inst"..nt which has

since been ..de Ivailable to community cable programmers ICroSS the

United States. This instrument was fint used in a carefully devised

model study in ~rch. 1985 in the Kala_zoo .tropolitan area. Along

with conventional .asures of coamercial service lwareness, cOIlIIUnity

channel recognition, specific progrlll identification, Ind respondent

demographics, the instrument successfully .asures the perceived value

of conmunity channel avanability in Iny given cable market where

administered.

IMPACT

The long terll objective to be.•t in establishing this clearinghouse

Ind its resultant data base is to .ma.ent the economic relationship

I

;,"



between the availability of communt~ cable channels and the local ..rket­

ability of cable services. eommuni~ channel availability seems to

be grossly undervalued by the host cable industry both at the collective

national level and in ..ny local iIIrkets. It s.-s IIDSt practicil to

talk to cable industry opinion leaden on their own tennsi that is.

those of economics.

CURRENT STATUS

With nearly a hundred studies on f11e. representing about three hundred

frlnchising luthorities (local governmental units. cities. townships.

etc.) Ind I cable household count of nearly two .tllton. the clelring­

house is in a position to begin to draw clear and statistically powerful

conclusions about the illPlct of ea-lntty channels. in terllS of.both

viewership and econDllic 1l1P1ct.

THE MURE-
As IIDre of the over two thousand access centers across America begin

to understand the value of cananity channel viewership research. the

IIIDIIIentum of such Ictivity is certain to increase. Western Michigln

University is already established IS the nationll lelder in this Irena.

Becluse we are ~he only defined source for I ~el research inst.....nt

Ind rellted advice and Issistance. the likelihood of growth of our data

base is virtuilly assured.

4/87
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COMPOSITE PROF"z"L.E.
============.==._.=~ ••======.====••_.m._======c=========================:===_....

'.

Cable MaYkets Studied 78
Substudi.s by channel type · 102·F"ranchising authorities · 366·SUbscribers : 2677899
Statf.'os · 29·Average age- of all studies · 3 years 9 months..
Mt'"thod of survey

Telephone 45
Mail-in : 29
Telephone S< Mai 1 1
Other 3

Types of chann.ls in datAbase
All ACCESS 39

Public Only : 27
Educational (Combined) · 6·Public EdUCAtion Only · 6·Higher Education Only · 2·MunicipAl Only · 13·L.ibrAry Only · 2·Other Access · 0·L.OCAL. ORIGINATION · 2·COMBINED ALL ACCESS & LO t 4

L.EASED ACCESS 1

BACKGROUND.
====-======

P~netration (N=61 ) : 54.6 /.

Number of channels on system (N=S7 ) : 40.4

Number of access channels (N=63 ): 3.08

SURVEY RESULT
=============

if'

A",;o.H' eneS$ c; f communi t>'
Yes
Nco
Don't know

programming on cable system (N=49 )
:57.8 ~

:31.1 /.
1.1 /.

Have ever watched these
Ves
Net
Don't know

community channels?(N=70 )
:50.1 Yo
:46.9 /.
: 2.8 /.

How often are the.e community channels being watched?
Within L.ast 2 weeks CN=33 )

Not at all :33.7 Yo
1 to 2 times :29.5 /.
3 to 4 tirne-s :10.5 /. .35 or more :12.6 /.



WIthin La.t month (I\i==';;;;: )

:25.0 %
-.

Not at all
1 to 2 tiMe. :27.B %
3 to 4 tiM•• :12.B %
~ or mol". · 4.9 %·

8 week. or more (N-O )

Not at all : 0.0 X
1 to 2 tiM.S · 0.0 Yo·3 to 4 titus I 0.0 %
~ or more I 0.0 X

Programs that have been watched
Government Meeting.
Local Sports Event.
Art. and Entertainment
Health and Welln•••
Religious
Political/Public Affairs
Children's programming
Educational programming
Other

on the ComMunity
. (N-37 )

(N-22 )
(N-22 )
(N-9 )
(N-14 )
(N-30 )
(N-12 )
(N-14 )
(N-I02)

channel.
: 38.S X
: 34.B X

37.2 X
: 30.9 X
: 17.9 X
: 2~.3 Y.

17.B X
: 36.3 X

Importance of the p~esence of comMunity programming in
deciding to subscribe or remain with cable. CN=18 )

Not at all : ~1.3 X
Somewhat : 24.2 Y.
Important : 12.4 X
V.ry important : 9.~ X

If community channels wer. not available, would you
be willing to pay ••m. for basic cable ••rvice ? (N-l0 )

Ve. : 61.3 X
No : 23.2 X
No, how much?

SO - S2.00 : 0.0 X
$2.00 - $4.00 : 0.3 X
.4.00 - $6.00 2.4 Y.
.6.00 - $8.00 : 0.2 %
.8.00 - $10.00 : 0.6 %
Dr op cabI • : 3. 6 %
Unsure/No response 92.9 %

Don't know 17.1 %

DEMOGRAPHICS.
-=......===••c.

Awes clf population liurvey.d (N=38 ) ..
Ages 1 - 18 2.7 .,

I.

Ages 19 -30 23.0 %
Ages 31 - 42 25.9 %
Ages 43 - 45 20.1 Y.
Agfui ~~ - 66 15.8 Y.
Ag.s 67 and ov.r 10.5 Y.
Refused : 2.0 y.

$6.39

Marital status CN-14 ) :
Single
Married
R~fused :

3S.3 X
60.0 y.

1.7Y.



Some college : 2:5.:5 :~

College graduate: 33.9 h
Refused 6.9 h

Employed (Ns21 )

Ves · :59.0 h·No : 15.2 h
R.tired · 11.8 h·Student : 4.6 h
R.fu••d · 9.~ h·

Household income (Ns 2B ) ..
$15,000 or b.low: 15.8 h
$15 - $30,000 "25.3 h
$30 - $45,000 23.2 h
Ov.r $45,000 21.3 h
R.fu••d · 14.4 h·

Se-x of r ••pondent (N-40 ) ..
F"emale 54.0 h
Male- · 46.0 h·



BODEL RBSBARCH I.S%RUBB.T
(to be adapted for local use)

Community Programming Viewership Study
K.lamazoo, Michigan
November 1987

Developed by Prof. Fr.nk R. Jamison
Medi. Services
Western Michig.n University
K.I.m.zoo, MI 49008-5001

Phone I

C.ll backs
1 2 3 4 5 6

D.te of connected call:

Time:

St.tus: Completed
Disconnected
Refused

Respondent's Surnaae:
(from phone book --~d~o-n~'~t--;

Nove.ber 1987

•••• p.a.

Verified _

....

:~

1""':
'00
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:~
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o
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2 i

C
Z
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':::0
100

j~

Hello, my name is • I'm calling from the Media
Services Department at Western Michigan University. We are conducting.
survey on television viewing in the K.lam.zoo .rea••••

Would you take • few minutes to answer some questions?

Yes (Con tinue)
No (Thank them and say good-bye)

Do you subscribe to Cablevison of Michigan?

Yes (Continue)
No. Would you tell us why not? (Do not re.d list)

Cost
Not interested in c.ble programming
Not available
Other

(If "No" skip to sentence .bove question 11 and
con tinue)

1. Why do you subscribe to cable television? (Do not re.d list)

Better reception
More channels
Premium ch.nnels
Community .ccess channels
Other

2. What premium cable services, for ex.mple, HBO, Movie Channel,
Disney do you currently subscribe to? (Do not read list)

HBO (Rome Box Office)
Showti.e
Movie Channel
PASS (Pro Am Sports System)
Other
None



3. Approxl••tely how much .oney do you spend .onthly for c.ble
televi.ion services in your ho.e? $ (Do not read list)

Lessth.n $1 5 • 00
$15.00 to $30.00
$30.00 to $45.00
More than $45.00
Don't know .

4. Are you .w.re th.t your c.ble syste. h•• co••unity .cce ••
progr••ming?

Ye. C.n you n••e the ch.nnel number.?
No

5. Ch.nnel. 30, 31, 32, .nd 33 .re co.munity .cce•• ch.nnel •• H.ve
you ever w.tched the.e ch.nnel.?

Ye. (Continue)
No (Skip to .entence .bove que.tion 115 and continue)
Don't know (Skip to .entence .bove que.tion 115 .nd
continue)

6. How often h.ve you w.tched the.e co••unity .cce•• cable ch.nnel.
in the la.t two week.?

Rot .t .11
1 to 2 ti.e.
3 to 4 ti.e.
5 or .ore tiae.

7. We .re intere.ted in the progr ••• you h.ve w.tched on the
com.unity .cce•• ch.nnel.. H.ve you w.tched •••• (Re.d li.t)

Yesy-
1
1
1
1
1
1
1

1'0
r
2
2
2
2
2
2
2

Don't Know
3
3
3
3
3
3
3
3

Loc.l govern.ent aeeting.
Loc.l Sport. Event.
Art••nd Entert.inment
He.lth .nd Wellne ••
Religious
Public Affair.
Children'. progr ••ming
Educ.tional/Instructional

8. Can you think of any p.rticul.r .cce•• progr.ms that you have .een
in the pa.t two week.? (Record!!! re.ponse.)

•

7



9~ Bow iaportant il the pre.enee of eoaaunity aeee •• progra••lng ln
your deeilion to .ub.eribe or reaain with eable? (Read li.t)

Not at aU
So.ewhat
Iaportant
Very iaportant

10. Would you be willing to pay the .aae for ba.ic cable .erviee if
eoa.unity aeee •• channele weTe not available to you?

Yee
No - Bow aueh le.e $
Don "'t know

The followlng que.tion. are for ela•• ifieation purpo.e. only and will be
kept .trietly confidential.

11. Do you belong to a deeignated ethnie or ainority group?

Yee
No (Note all re.pon.e.)

12. What wa. the year of your birth?

13. What edueation level have you eoapleted? (Do not read lilt)

High .ehool graduate or Ieee
Soae eollege
College graduate
Refueed

14. Are you eurrently e.ployed?

Yes
No
Retired
Student

IS. Approximately what ie your e.timated total houeehold ineome for
thie year? (Read 11.t)

$15,000 or below
$15-30,000
$30-45,000
Over $45,000
Refueed

Thoee are all of the queetione I have. Thank you very much for your
tlme.

Note eex of the reepondent (But do not aek)

Fe.ale
Male
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.June 20, 1991

1991 AUDIENCE SURVEY FINDINGS REPORT

Access Sacramento participated in an audience survey conducted in April by
Northern California Research Associates (NCAA). The purpose of this survey
was to provide detailed demographic data about awareness, viewership, and the
perceived value of Sacramento's community programming channels to cable TV
subscribers. Access Sacramento's share of the costs for this study was $1,000.

NCAA conducted a total of 408 completed telephone calls to randomly selected
Sacramento Cable subscribers regarding Access Sacramento's channel 47 (now
17). "The Sacramento Chann.l." Using a questionnaire developed by NCAA
and Access Sacramento's Executive Director, NCRA staff asked .ach respondent
the same questions and recorded the answers. The r.sult. were tabulated by
NCAA's computer. On May 20. NCAA submitted a findings report which included
20 pages of tables regarding the re.pon••• to questions about Channel 47.

Th.... tabl.s (.nclosed) w.... p ...pa...d by Acce•• Sacram.nto to con.olidate the
re.ults reported in NCRA'. eKl.n.lve table.. E-eh breaks down the ....ults by the
re.pondents' ag. grouP. hou_hold Incom.. and education '.v.'.

Tabl... - Chann.1 47 VI hlp.
'Thl. table Includ•• the autta reglUdlng awarwtna.. of Ohann.' 47, the
percentage of ....pond.nts who had .ver watched program. on the
chann.l. and how oft.n th.y watched In the peat two weeka.

Tabl. 2 - Vlew.rahlp of 8eve1l Selected Programs.
VI.w.rshlp lev.I. of eaven elff....nt program _lie. ("Stat. of the AIta.­
-We Senlors.- -Neon Nlta,- -Oak Park Today.- ·Ohel.lanet "'azz ...ubll••••
·Health In America.- and ""e .10 Ann. Engle Show"') are ...poned.

T.bl. 3 - Mo.t .nd .....t Uk.ly Vlew.r. (All 1 ••1 Surv.y R.apond.nte, by
D.mographlc Group).
Bas~d on information from the pr.vious two tabl.s, Tabl. 3 i.olates the most
likely and least likely viewers (within .ach d.mographic group) of Channel 47
and the.even' ••I.cted program.. P.rcentages are given for each, in
comparison to" the 'percentage for all ....pondents.

'n addition 10 the results about awareness and viewership of Channel 47 report.d
in the enclosed tables, the '.urvey also revealed the following information:

1. Over \)No-shlrq_ of the r••pondents Who have ever watched programs on
Channe,J 47 first discovered the programs by channel tljpRing. "

•• ~ I

(Therefore, Sacramento Cable's recent decision to move Channel. 47 and 63
to Ch.nnels 17 and 18, respectively, should make it much more likely that
'an inoreasing number of cable subscribers will find us -- as the big jump in
phone calls from new viewers since May , appears to confirm.)

COloma Communjly Cenler
4623 T Street
Sr,I=1at"t~"t!". r.,~,



2. Ten percent of those asked said they had heard the radio advertising about
Channel 4-7 (which we had run concurrently with this telephone survey during
the first two weeks of April).

3. In response to the question. "How important is it that this local programming be
available?" (which was asked of all respondents, whether or not they had ever
watched Channel 47), 24% said it was "very importaor and 43% said it was
"somewhat imoortant"

HOW TO USE THE TABLES

Table 1 -- Channel 47 Vlewer.hlp

The column on the far lett includes the demographic group. being analyzed In this
survey. including "All R.spondent.... "Awar. of Ch. 47 R••pondent. Only." and a
breakdown of all respondents by age (18-34. 35-54. and 55+). by hous.hold
incom. (und.r $30.000. $30.000-$44.999. and $45.000 or more). and by
education l.vel (high .chool graduate or I.... .ome college. and college graduate
or higher).

Each of the other column. include two .ub-oolumn. with re.pon_ data inclicated
in two way.: The actual number of affirmative reapen... under the "-II-" .ymbol.
and the pereentage of all respondents repreaem.d by that number under the
"-%-" .ymbol.

The "Number of R.apondenta" column Indioatea the number of people
interviewed In the survey. The 1Irat entry ahowa 1hat the,. we,. 498 oornplete~(:
interviews. The next entry In the oolumn ahowe thm120people were -awaN of .
Channel 47.- an amount which la 29.4% of the 408 totaL In the next entry you
.ee that 154 .urvey respondenta were between the 88_ of 18 and 34. and they
accounted for 37.8% of the 408 total. And eo on. down ~ Nat of the· column.

The other column. are Interpreted the same way - with one exception. Each
percentage figure was computed by comparing the number at ita lett to the
number at the far lett of its row (the number beneath the "-II-" .ymbol In the
"Number of Respondents" column). For example, under the "Have Ever
Watched Ch. 47" column. note that the entry in the row entitled "$45.000 or more"
is "39 26.2%

." This means that 39 (26.20/. of all in that income level) of the 149

respondents in the survey with a household income of $45.000 or more had ever
watched Channel 47. Here's another example: In the "Aware of Channel 47"
column. note the "54 38.0%

" entry in the row entitled "35-54." This means that
54 (38.0% of all in that age group) of the 142 respondents in the survey between
the ages of 35 and 54 were aware of Channel 47.

It can be very interesting to compare each percentage you find in this table to the
percentage at the top of its column (in the "All Respondents" row). By doing this.
you can compare the responses to a question from each demographic sub-group
to the entire survey group. This enables you to determine. for example. that
people. with some college education report having watched Channel 47 at a
significantly higher rate than the entire group (27.2% vs. 19.90/9) • while those with
a high school degree or less report having watched Channel 47 at a much lower
rate than the (tntire group (12.40/ 0 vs. 19.9%

).



Table 2 -Viewership of Seven Selected Programs

This table is interpreted in exactly the same way as Table 1. This table will be
particularly interesting to the producers of the selected programs. It shows. for
example, that the "Dixieland Jazz Jubilee" programs have been seen by more
subscribers (11 8% of all respondents) than any of the other programs. In
addition, these Jazz Jubilee programs have been seen by a range of 14 1°/. of the
respondents aged 35-54 to~ of those in the 55 years and up group.

Table 3 -Most and L.ast Likely Viewers (All 1991 Survey Re.pondents. by
Demographic Group)

Table 3 combines information from Tables 1 and 2 to isolate the demographic
sub-groups which were the most likely and leaat likely to respond affirmatively to
questions posed dUring the survey. In Table 3. to permit easy comparison. the
first column includes the items which were show at the top of each column in the
previous tables, while the major demographic groups (age. household income,
and education level) are displayed across the top this time.

Using Table 3 you can determine at a glance. for exempte. that the-35-54- age
group was twice as likely (10.6% va. 5.2%) to have watched the -State of the Arts­
program .. compared to the -55+- age group. Thoee In the hou_hotd Income
category of '$45.000 or more- were moat Duly (38.2%) to be aware of
Channel 47. while tho_ In the "'$3O.0CJ0-$44.SKtr graup were the Ie.. Uuly
(25.0%) to be aware of the channel. Reapondenta with iaome ooUege education
were much more likely (15.2% va. 8.7%) to have watched -Neon Nlte-...
compareel to those re.ponc:fenta with a high achool education or le_.

SOME gENERAL OBSeBYADgNS

1. The awareness level of Channel 47 at the time of the survey was re..tlvely ,low
(about 30% of all respondents), and only about one In five of the Sacramento
Cable subscribers had ever watched Channel 47. (S.. Table 1.)

As reported earlier. however. this figure will probably grow significantly due to
Sacramento Cable's channel line-up changes. It would be worthwhile to
repeat this study in a year or so to measure the impact of this change.

2. A positive note: As shown in Table 1. oyer two-thirds of the respondents who
were aware of Channel 47 had watched it on occasion. If we can g~t more
people aware of our channels, it would appear that viewership levels would
jump far above the one in five reported in this survey. Again, the new channel
positions should be a major boost in this regard.

3. Our "Most Likely" viewers tend to be in the 35-54 age group, have an annual
househo!d income of $45,000 or more. and have had some college education.
Our "Least Likely" viewers are in the 55 and up age group. have an annual
household income of $30,000-$44.999. and have a high school education· or
less.


